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Preface

We are proud to have supported Olivia Garden in developing its climate strategy.

This report contains the detailed results of your greenhouse gas (GHG) emissions inventory. Your
inventory complies with the two standards of excellence in carbon accounting, i.e. the Bilan Carbone®
method (a methodology recognised and developed by ADEME in France) and the GHG Protocol (an

international carbon accounting standard which approaches carbon accounting through the notion of
scope).

This inventory, carried out with rigour and precision by our teams, is the very first step in building your
climate strategy. In thisreport, you'll find the steps you need to take to improve your organisation's
carbon footprint, as well as our advice on how to go further, how to set yourself areduction target and
how to understand the carbon contribution principle.

Congratulations again on your contribution to alow-carbon, prosperous economy!

Thank you for your trust.
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Context & objectives

=

Olivia Gardenwas founded in 1967 in Liege, Belgium, by Jean and Micheline
Rennette. Specialising in professional hairdressing tools, the company is 13 oo
now recognised worldwide for its innovations, its more than 55 patents o

OUVIRGARDEN

andits presence in over 100 countries.

Olivia Garden, arenowned Belgian
company specialisingin professional
hairdressing tools, employs a team of
50 people.

Olivia Garden attaches particular
importance toits environmental and
socialimpact. By measuringits carbon
footprint, Olivia Gardenwill be able to
embark on the gradual development of
anambitious climate strategy. This first
step inmeasuring and analysing
greenhouse gas emissionsis also one of
the foundations for developing a
transparent, global sustainable strategy
thatis consistent with the United
Nations' Sustainable Development

Goals. Measuringan organisation's
greenhouse gas emissions contributes
to SDG 13 ‘measures to combat climate
change’, aswellasindirectlyto SDGs 7,
12 and 15, and others.

Inthis context, the aim of our
assignmentis to supportand advise
Olivia Gardenin measuringits climate
impact, withthe following objectives:

« Toquantify the company's carbon
footprint using the Bilan Carbone®
and GHG Protocol methods;

 ldentify the most significant sources
of emissions amongits activities;

Carry out simulations of possible
actionstoreduce the company's
greenhouse gas emissions;

Raise awareness of energy and
climateissues amongits teams;

Advise the company on the continuity
and sustainability of its climate
change approach, and trainteamsin
the fundamentals of anambitious
climate change strategy andinthe
use of energy-efficient technologies.



QBC.... © ZENsE,
The Bilan Carbone®
method and the GHG
Protocol are the two
standards for quantifying a
company's impact on
climate.




GHG inventory methodologies

The Greenhouse Gas Protocol (commonly known as the GHG

Protocol) is aninternational standard for accounting and reporting

corporate greenhouse gas emissions.

It was designed as a common framework for
reporting purposes. It aims to support
companies, and other organisations, develop a
reliable greenhouse gas (GHG) inventory, i.e. to
identify, calculate andreport their greenhouse
gas emissions, inauniformand common way.

Jointly establishedin 1998 by the World Business
Council for Sustainable Development (WBCSD)
and the World Resources Institutes (WRI), itisa
unigue multi-stakeholder partnership of
companies, NGOs and governments thatlays the
foundation forknowledge in GHG emissions
accountingandreporting.

The GHG Protocol has been developed to pursue
the following objectives:

GHG Protocol methodology classifies GHG

emissions into scopes (Scopel,2 & 3).

To support companies preparinga GHG
inventory that represents a true and fair
account of theiremissions through the use of
standardised principles and approaches;

Simplify andreduce the costs of compiling a
GHG inventory;

Provide companies withinformationthat can
be usedto develop an effective strategy for
managing and reducing GHG emissions;

Increase consistency and transparencyin GHG
accountingandreporting between different
companies and GHG programmes.

The CSRD Europeandirective (Corporate
Sustainablility Reporting Directive) requires the
establishment of a GHG inventory aligned with
the GHG Protocol standard.

The standard covers the accountingand
reporting of seven greenhouse gases covered by
the Kyoto Protocol: carbon dioxide (CO?2),
methane (CH4), nitrous oxide (N20),
hydrofluorocarbons (HFCs), perfluorocarbons
(PFCs), sulphur hexafluoride (SF6) and nitrogen
trifluoride (NF3).

GREENHOUSE
GAS PROTOCOL



GHG inventory methodologies

Unlike the GHG Protocol, the Méthode Bilan Carbone® is a protected

method and aregistered trademark. Itis designed to be a qualitative ) _ _ -
approach: the main aimis for organisations to put in place a process The Metho_dg Bilan Carbgne® classifies emissions
for continuously improving their climate impact, rather than simply into 10 emission categories.

publishing their emissions.

It canbe applied to any activity: industrial or tertiary companies of any size,
administrations, local authorities and areas managed by local authorities. Its
aimistoreflectreality in terms of physical flows.

The Association pourlatransition Bas Carbone (ABC) has been promoting the
Bilan Carbone®in France and internationally since 2011. Bringing together
players from the private and public sectors, itis developing the Bilan
Carbone® and the Greenhouse Gas Management System (SM-GES®), with

particularemphasis onthe managerial and strategic approach. 3 ‘

The ABC andits partners are working to build, update and disseminate \- BILAN CARBONZ="®
methodological and operational solutions to reduce greenhouse gas
emissions and support the transitionto alow-carbon society.

The Bilan Carbone® method was developed for the Agence de la transition
écologique - ADEME (formerly the Agence de I'Environnement et de la
Maitrise de I'Energie) by Jean-Marc Jancovici of the Carbone 4 consultancy.
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The first benefit of carbon accounting is that it provides relatively

exhaustive information on all the greenhouse gas (GHG) emissions
generated by the organisation's activity, in figures rather thanin

perception.

The emissions recorded by the Bilan Carbone®

methodincludein particular:

Imported energy consumed by the activity
(electricity, steam, etc.);

Fossil fuels consumed (oil, gas, coal, etc.);
Emissionslinked to staff (and visitor) travel;

Emissionslinked to the transport of goods
sold/purchased by the company;

Emissionslinked to the construction of
buildings and property owned by the
company;

Emissions linked to the manufacture of raw

materials used by the company;

+ Emissionslinkedto the packaging of products
sold;

+ Emissionslinkedto the processing of waste
generated by the business;

» Emissionslinked to the end-of-life and use of
products marketed by the company.

The Bilan Carbone® method enables emissions to
be quantifiedin full, whetherthey are direct within
the company orindirect with customers or
suppliers. Emissions are takeninto account as
long as they correspond to an activity thatis
necessary to maintainthe organisation's usual
level of activity.

Benefits of a GHG Inventory

You make your decisions based on dataand not

feelings

Having the figures at your fingertips enables you
to make objective, well-motivated decisions to
effectivelyreduce yourimpact onthe climate.

The Bilan Carbone® makes it possible to identify
the activities that emit the most greenhouse
gasesinthe organisation,and therefore to
identify high-impactred

This means that efforts canbe focused on
maximising results and limitingwasted time,
money and potential friction over complex (or
sensitive) issues that are actually secondary to the
organisation's overallreduction objective.uction
actions and quick wins.

10



Benefits of a GHG Inventory

Seenthrough the prism of climate change, the carbon footprintis
the cornerstone of all environmental management, and its

profitability for businesses is well established.

In addition to the positive impact of the voluntary
emissionsreductionapproach, the actions
implemented also have economic benefits. They
reduce the company's dependence on fossil
fuels and make it less vulnerable economicallyin
the event of arise in the cost of hydrocarbons or
theintroduction of a carbontax. Environmental
managementis also a source of financial savings
andinnovation, andis beneficialin terms of risk
management (e.g.regulations, supply,
productivity, natural disasters, etc.).

Finally, the Bilan Carbone® method makes it easy
toraise awareness andinvolve alarge proportion
of teamsinthe process, encouraging buy-inand
the effective co-construction of solutions for the
organisation. Over and above the environmental

Economic benefits arising from the GHG inventory

benefits, theseresults bringreal benefitsinterms
of internal cohesion and well-being for
employees, who are involvedin a sustainable,
transparent and meaningful process for their
company.

In the short term, the results make it possible to
setareductiontarget overtime, tolaunchthe
reduction process through concrete actions, to
communicate the visionandresultsto
stakeholders (customers, suppliers, partners,
etc.),and to comply with regulations.

Inthe longterm, these results help to improve the
company's strategy, makingit progressively less
carbon-intensive, moreresilient, more efficient
and more competitive, as well as enablingit to

arereal

innovate and remain at the forefront of its sector.

According to the results of a European study
cited by ISOinits book ‘Environmental
management andISO 14000’, more than 80% of
the 500 companies questioned about their
experience of implementing environmental
management systems emphasised their cost-
effectiveness, withmore than 60% of them citing
payback times of less than12 months.

11



Why establising a
GHG Inventory

* Ensuresregulatory compliance and access to finance
+ Givesyou credibility = first step towards a solid ESG strategy
« Eliminates feelings = decisions are based on figures

* Raise staff awareness of energy and climate issues = motivate
them

+ ldentify levers of action = find solutions
+ Make your global strategy robust and optimize your business

A carbon footprint is neither good nor bad; what mattersis what
you do with it afterwards!




Mission steps

The emission factors (EFs) used in this assignment were mainly taken
from the Base Empreinte® database. We also used EFs from the
DEFRA (UK Government), Umweltbundesamt, Ecobalyse, Electricity
Maps databases, and more marginally, from specific life cycle
analyses.

Course of the project

1. Presentation of the Bilan Carbone® methodology and the assignment
schedule to the project team and appointment of an assignment leader;

2. Mapping of flows to understand the company's activity and establish the
scope of the carbon footprint;

3. Raisingawareness of energy and climate issues among the management
committee;

4. Datacollectionand processing: the various datarequiredto calculate the
carbonfootprint were collected fromresource persons by the pilot, then
sentto Smart2Circle for processing;

5. Dataprocessing: Bilan Carbone® and GHG Protocol calculations;

Tools used: Activity data spreadsheet (Bilan
Carbone®): « Olivia Garden - Données activité_V8.1
- Bilan Carbone 2024 » et bilan carbone (TAPIO) :
compte Olivia Garden.

. Dataverification: intermediate presentation of the results to the project

teamreduced from the missionin orderto detect any errors or
inconsistencies;

Presentation of the final results and conclusions to the teams;

. Training the project teamin the TAPIO platform;

. Drafting of the Bilan Carbone® report.

13






GHG Inventory boundaries

A greenhouse gas emissions (GHG) inventory must define three types
of boundaries — organisational, temporal, and operational.

Organisational boundaries

Inline with the GHG Protocol Corporate
Standard and the requirements of the
Corporate Sustainability Reporting
Directive (CSRD), the consolidation
approach appliedis based on
operational control.

The organisationaccounts for 100% of
the greenhouse gas emissions from
sites, facilities, and operations over
whichit has full operational control.

Formore information onthe principle of
consolidation, see:

http://pdf.wri.org/ghg_protocol_2004

_chp003.pdf
Exclusions: none.
Operational boundaries

Flow mappingis usedto establish the
operational scope of the organisation's
Bilan Carbone?®: it defines the sources
of emissions that will be takeninto
account. The aimis to clearly identify
data collectionrequirements and any
resource persons to be calledupon.

Temporal boundary: 2024.

It should be drawnup at the start of the
assignment, in consultationwith key
peopleinthe organisationbeing
studied.

At Olivia Garden, about ten people
participatedinits development,in
additionto the mission leader: Marie-
Hélene Aldenhoff - Lead Vendor and
Operations Management.


http://pdf.wri.org/ghg_protocol_2004_chp003.pdf
http://pdf.wri.org/ghg_protocol_2004_chp003.pdf

3 378 tCO2e emitted by
Olivia Garden in 2024




Is 1T a lot?
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Order of magnitude
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40,5 milliards tCO2

315000tCO2e

10 millions tCO2e

35290tCO2e

13340tCO2e

2832tC0O2e
(in2021)

8 milliards people

3500 people

100 000 people

964 people

73000 people

29 people

Human activity (including
land use change)

Media (radio and television)

Sports goods retail

Cosmetics

Transportationservices

Professional hairtools
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(05
Olivia Garden
3378 tCO2e



Order of maghnitude

Carbon contribution

The olderatreeis, the more CO2 it stores,
and the fasterit grows, the fasterit stores
CO2.0Onaverage, most estimates suggest
that a newly planted tree stores between 10
and 50 kg of CO2 peryear (with an average of
20-30 kg peryear formost common trees),
oraround 4 tons of CO2 overits lifetime.

Source
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http://www.unm.edu/~jbrink/365/Documents/Calculating_tree_carbon.pdf

Emission families

Q BI%AQARBONE®

The Bilan Carbone® results detail the greenhouse gas (GHG) emissions associated with the company’s
activities, whether direct orindirect. These emissions are categorised by emission family, according to

the company’s operations.
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gmmowy: Bilan Carbone®
2024 by emission family

Emission family Emissions
(tCO2e)
Production purchases (Inputs 1) 1105
End-of-life of sold products 609
Operating purchases (Inputs 2) 474
Travel 361,5
Packaging 280
Freight 213
Fixed assets 206
Energy1* 99
Energy 2 ** 20,5
Waste 10,5
Non energy 0
TOTAL 3378tons CO2e

Access publicreport : Olivia Garden - GHG inventory 2024

EnergyTincludes emissions generated by energy consumptionrelated to Olivia Garden's activities.
**Energy 2includesemissions generated by energy consumptionrelated to the activities of

tenants presentin buildings owned by Olivia Garden at the Herstal site.

Share
(%)
33%
18 %
14 %
1%
8%
6,5 %
6%
3%
0,6%
0,3%
0%
100 %

O BILAN CARBONZ"

’*
3 378,]

t COze

B rputs1-327% [ End of life of sold products - 18,0% [ Inputs 2-140%
P Travels - 107% Packaging - 83% ([ Freight - 63% [ Fixed assets - 61%
Energy 1-29% Energy 2 - 06% . Direct waste - 0,3%

. Non Energy 1- 0,0%
UNCERTAINTY: 6,7 %


https://app.tapio.eco/olivia-garden/carbon-strategy-page/14950/overview
https://app.tapio.eco/olivia-garden/carbon-strategy-page/14950/overview
https://app.tapio.eco/olivia-garden/carbon-strategy-page/14950/overview

O BILAN CARBONZ="

Summary: Bilan Carbone®

2024 by emission family

. Qualiy
 Activitydata ~ Emissionfactor
Production purchases (Inputs 1) VERY GOOD SATISFACTORY
End-of-life of sold products GOOD SATISFACTORY
Operating purchases (Inputs 2) GOOD GOOD
Travel TOIMPROVE VERY GOOD
Packaging VERY GOOD GOOD
Freight GOOD VERY GOOD
Fixed assets GOOD GOOD
Energy1* TOIMPROVE GOOD
Energy 2 ** TOIMPROVE GOOD
Waste SATISFACTORY GOOD
Non energy VERY GOOD GOOD

s’
3 378,1

t COze

@ nputs1-327% [ End of life of sold products - 18,0% [ Inputs 2 -14,0%
@ Travels - 107% @) Packaging - 83% ([ Freight - 6,3% ([ Fixed assets - 61%
. Energy 1- 2.9% . Energy 2 - 0.6% . Direct waste - 0,3%

. Mon Energy 1- 0,0%

UNCERTAINTY: 6,7 %



Overview of activity data

BC® emission family
Energy 1

Energy 2

Non energy

Inputs

Scope
1-2-3

1-2-3

Received data

Electricity consumption (kWh) for the Herstal building with allocation key for the
share attributed to Olivia Garden

Production, self-consumption and injection (kWh) of PV for the Herstal building
with allocationkey for the share attributed to Olivia Garden

Gas consumption (kWh PCI) for the Herstal building with allocation key for the
share attributed to Olivia Garden

Dataonfloorspace occupiedfor the private office in the coworking space
locatedin Germany

Information on the types of electricity contracts for the Herstal building
Electricity consumption (kWh) for the Herstal building with allocation key for the
portion attributed to tenants

Production, self-consumptionand injection (kWh) of PV for the Herstal building
with allocationkey for the share attributed to tenants

Gas consumption (kWh PCI) for the Herstal building with allocation key for the
share attributed to tenants

Maintenancereport prepared by Douin+ (maintenance provider) for air
conditioning unitsin the Herstal building

Products: weight (kg) by type of materialusedineach product sold
Amounts (€) spent on marketing products (prints and tote bags)

Missing data

Information on air conditioning unitsin

shared offices in Germany

23



Overview of activity data

BC® emission family Scope Receiveddata

Inputs 2 3 Water consumption (m3) for the Herstal site

Surface area (m?) of private office space in Germany

Weight (kg) and types of food and beverages consumed

Quantities (units) and types of clothing purchased

Amounts (€) spent on operating goods and services

Number of emails sent and received, hours of videoconferencing,

data storage volume (Cloud) and website sessions

Packaging 3 * Logistics packaging: weight (kg) and type of packagingused for
transporting goods

* Product packaging: weight (kg) and type (primary and secondary) of
packagingusedfor selling products, including displays

Waste 3 * Wastewater: assumption that the volume (m3) of wastewater
corresponds to the volume (m3) of waterconsumed at eachsite

* Directwaste: extract from Renewidataforweights (tons) and types of
waste

Freight 1&3 * Logisticsservice:amounts(€) spent onstorage

* Inbound freight: some carriers provided emissions (tCO2e) directly,
others provided tons transported and kilometres travelled, by mode
of transport.

* Outboundfreight: some carriers provided emissions (tCOZ2e), others
provided tons transported and kilometres travelled, by mode of
transport. Unpaid outgoing freight (ex-works) was provided by
internalteams. Tons transported and kilometres travelled, by mode of
transport, were reported.

Missing data
Water consumption (m3) for the office in Germany

Percentage of pallets purchased foruse at the
Herstal site

Volume (m3) of water consumed (used) at the site
in Germany

24



Overview of activity data

BC® emission family
Travel

Fixed assets

End-of-life of sold
products

3

Receiveddata Missing data
Record of fuel consumption (L) for company vehicles * Record of electricity top-ups (kWh) at
Record of electricity recharges (kWh) at charging stations on the Herstal site public charging stations for staff with
betweenMay and November company vehicles

Record of electricity consumption (kWh) at charging stations on the Herstal site

forthe month of December, with a breakdown between staff with company

vehicles, staff without company vehicles, visitors and tenants

Record of electricity consumption (kWh) at home charging stations for staff with

company vehicles

List of employees with start and end dates, address, number of days on site and

working from home, primary, secondary and tertiary modes of transport with

breakdown (%)

Record of business travel by mode of transport and distance travelled (km)

Record of hotel stays by country

List of regularvisitors to the Herstal site by origin and frequency of visits

Estimate of visitors to trade fairs and events by originand mode of transport

Quantities (units), depreciation period and year of acquisition for IT equipment and

vehicles (equity and leasing)

Acquisitionamount (€), depreciation period and year of acquisition for all other

assets being depreciatedin2024

Itis assumedthat the products soldin 2024 will correspond roughly to purchases * Thevolume of products soldin2024: enter
over the same period. The data for the End- of-life emission family is therefore the weights (kg) and types of materials they
based onthe data collected for the Inputs 1emission family. are made of.

25



Scope of emission

To simplify, Scope 1and 2 emissions are greenhouse gas (GHG) emissions that are directly emitted by
sources owned or controlled by a company, while Scope 3 emissions are a consequence of the
company's activities but come from sources that are not owned or controlled by it (= value chain

emissions).

Ill

Eﬂ

—— (50
U

SCOPEI1

» Fossil fuelcombustion (vehicles, fixed
installations, etc. owned orleased by
the company)

* Process emissions

» Fugitive emissions

I/ \“Ll
===

28\

SCOPE?2

Part of the emissionslinked to the
consumption of electricity, heat,
steam orrefrigeration purchased
by the organisation.

SCOPE3

Everythingelse: Emissions emitted
throughout the value chain (raw
materials, purchasing, waste,
transport, product use and end-of-
life, etc.).



STmmqry: GHG inventory

2024 by scope

Scopel 73 2%
Scope 2 35 1%
Scope 3 3423 97 %

Scope 1& 2 usually represent a maximum of 5-10% of the
company’s global carbon footprint.

As part of the carbon footprint according to the GHG
Protocol, the 'location-based' approach for Scope 2
emissions means that emissions are calculated using the
average emission factor of the national orregional electricity
mix, where the electricity is consumed, without taking into
account specific green energy purchasing contracts.

GREENHOUSE
GAS PROTOCOL

B scope3-969% [ Scopel1-21% [ Scope 2-1,0%
UNCERTAINTY: 7,3 %



STmmqry: GHG inventory

2024 by scope

Scopel 73 2%
Scope 2 19 0,5%
Scope 3 3422 97,5%

Scope 1& 2 usually represent a maximum of 5-10% of the
company’s global carbon footprint.

As part of the carbon footprint according to the GHG
Protocol, the 'location-based' approach for Scope 2
emissions means that emissions are calculated using the
average emission factor of the national orregional electricity
mix, where the electricity is consumed, without taking into
account specific green energy purchasing contracts.

GREENHOUSE
GAS PROTOCOL

@ Scope3-975% @ Scopel1-21% [ Scope 2 - 0.4%

UNCERTAINTY: 7,4 %
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3532t1C02e —> 3378tC0O2e
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Bilan Carbone®: intensity metrics

Intensity

Metric 2021 data 2021 carbonintensity 2024 data 2024 carbonintensity variation

Description

Olivia Garden's carbon productivity has
improved. Despite a 31% growth in its

FTE 29 FTE 97 663 kgCO2e/FTE 38 FTE 88897 kgCO2e/FTE -99%  Workforce, the company has been able to

reduceits relative emissions by 9%.

The reduction in carbon intensity per
turnover reflects more efficient
operations, with lower emissions despite
Olivia Garden's economic growth.

Turnover 14110835 € 0,20kgCO2e/€ 19900000€ 0,17kgCO2e/€ -15%

Although purchases are the primary source
B . of emissions in its Bilan Carbone®, Olivia
3300 456 units 0,86 kgCO2e/unit 3736 324 units 0,90 kgCO2e/unit D5 [ SEeED MEMRELS i) Eeliter Ul lufseie
products whilst experiencing economic growth. The
company has been able to limit the
increase in emissions related to purchase
volume to 5%, despite a 13% growth in
purchases between 2021 and 2024.
Simultaneously, the compan has
prcs)glljc(i:ts 3263 827 units 0,87 kgCOZe/unlt 3841036 units 0,88 kgCOZe/unlt +1% restricted en{issions re|atedp tg/ sales
volume to just a 1% increase, despite sales
rising by 18% between2021and 2024.

30



Focus on the emission families
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Purchased goods and services

Emissionfamily No.1

This emission family, also called “Inputs”,
includes all flows of materials, products or
services that enter the organisation,
whether to be consumed on-site (and
potentially end up in the organisation's
trash) orto beincorporatedinto
production.

The tertiary services consumed by the
organisation must also be takeninto
account. These services may include, for
example, but are not limited to: IT and
telecommunications services,
maintenance, maintenance, cleaning,
banking services and fees of all kinds
(lawyers, accountants, etc.), employee
training, advertising and marketing, digital
footprint.

32



Purchased goods and services

Results

(]

¢

All purchases directly intended for
commercial activity
(e.g.: ABSplastic, stainless steel,
nylon, rubber, etc.)

=>

e

All purchases for the general running
of the company
(e.g.insurance, small supplies, food
and drink, ITequipment, etc.)

33



Purchased goods and services

Methods

Nearly- more emitting
when computed using

monetary ratios !




Production purchases (Inputs 1)

Results

Production purchases
account for33% of Olivia
Garden's total Bilan Carbone®,
equivalentto1105tCQO2e.

Plastic materials represent
64% of the inputs 1 emissions,
followed by rubber
components (18%) and metals
(15%,).

64%

703.8

18%

200,5

15%

167,0

3%

v

0,1 0,0
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Production purchases - Plastics

Results

Within plastics, which
accountfor704tCO2e,
virgin ABS is the primary
contributor, representing
63% of emissions generated
by plastic material
manufacturing.

The second largest source is
virgin nylon, accounting for
33%. Other plastic materials,
bothvirgin andrecycled,
represent 4% of plastic
emissions.

63%

438,7

33%

2281

A

4%

12,7

36
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Production purchases - Rubber

Results

The 200.5 tCO2e emitted by
rubber materials are
generated 98% by synthetic
rubbercomponents.

Virgin andrecycled
thermoplastics, aswell as
natural rubber, together
account foronly 2% of
emissions.

98%
199,1

A

2%

37
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Production purchases - Metal

Results

The 167 tCO2e emitted by
metallic materials are
generated 76% by virgin
aluminium components.

Virginironis the second source
of these emissions, accounting
for14%. Next are components
made fromvirgin and recycled
stainless steelandrecycled
aluminium, which account for
10% of emissions.

76%

126.8

14%

23,3

10%
12,5
4,3

38
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Production purchases

Key figures

Nearly 142 tons of virgin ABS plastic
were purchasedin2024. That's the
weight of 26 elephants.




Production purchases (Inputs 1)

Activity data and assumptions

Production purchases are directly tied to the core business of
Olivia Garden. For this sub-family, the aimis to prioritise the
physical method (datain tons, pieces, etc.) whenever possible.

In this second carbon assessment, nearly all materials
composing the products sold by Olivia Garden have been
accounted forusing a physical emission factor.

Only promotional items (tote bags and printed materials) were
calculated using a monetary emission factor.

(*) Boar bristles have once again been excluded from this second
carbon assessment due to the lack of an appropriate emission

factor.

The data comes from accounting and a listing of
purchased products detailing the composition by
type of material and weights.

Raw material

Plastic
Rubber
Steel
Bamboo
Boar (*)
Paper
Textiles
Carbon fiber
Epoxy
Oil
TOTAL

Weight (tons)
231.5
72.5

51
7
2
2
1.5
0.6
0.01
0.01
358.41

Share (%)
65%
20%
12%

2%
1%
1%
0.4%
0.2%
0%
0%
100%
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Production purchases (Inputs 1)

Activity data and assumptions - Comparison with 2021 GHG inventory

Raw material
Glass
Wood
Qil
Bamboo
Boar
Rubber
Epoxy
Steel
Plastic
Carbon fiber
Paper

Textile

TOTAL

Weight (t) 2021
0.7
2.7
0.0
12.5
2.8
85.8
<0.1
33.5
161.0
N/A

0.7

N/A (not defined, computed
inunits and not weight)

299.6

Weight(t) 2024

N/A
N/A
<0.1
7.0
2.2
72.4
<0.1
41.4
231.5
0.6
1.9

1.4
358.4

Variation (%)
-100%
-100%
-75%
-44%

-21%
-16%
+1%
+24%
+44%
+100%
+182%

+277270%

4]



Operating purchases (Inputs 2)

Results

Operating purchases account
for14% of Olivia Garden's total
Bilan Carbone®, equivalent to
474 tCQO2e.

Services and other goods,
which represent 84% of the
emission family, include
expenditures oninsurance,
marketing, supplies, etc. Thisis
followed by emissions
generated by digital data,
which account for14% of the
emisison family.

84%

398,6

14%

65,6

A

2%

v
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Operating purchases (Inputs 2)

Activity data and assumptions

Water

The emissions associated with water
consumption at the Herstal site, occupied
by Olivia Gardien and tenants, and the
office in Germany, were calculated using a
physical emission factor, totalling 520 m3.

For the building located in Herstal,
consumption covers the period from
September 2023 to September 2024,
which is assumed to be representative of
the total consumption for 2024.

For the office in Germany, municipal water
usage was estimated by extrapolating
data from the Herstal site.

Food and beverages

Physical datawere obtained for food and
drinks consumed in the canteen and
during events.

Emissions related to the 2,013 kg of
purchased food were accounted forusing
emission factors expressedin
kgCO2e/kg, with the exception of
cocktail parties which were counted by
portion (94 portions).

Finally, the 2,138 litres of beverages were
converted to kilograms under the
assumption that one litre equals one
kilogram.

Clothing and garnments

The emissions generated by garments
purchased by Olivia Gardenin 2024 have
been accounted forusing physical
emission factors.

We assigned an emission factorto each
type of garment based on the main
material that composes the garment.

In 2024, Olivia Garden purchased a total
of 80 work garments.
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Operating purchases (Inputs 2)

Activity data and assumptions

Services and other goods

We used the monetary ratio method for
tertiary services and small supplies. This
means that these purchases have been
takeninto accountin the Bilan Carbone®
on the basis of their monetary value (=
amount of expenditure). Not all expenses
have been takeninto account; we have
selected the mostrelevant ones:

* Insurance
« Training

» Licences
« Marketing

« Smallequipment

Consultance

Manufactured goods

Installation and repair of equipment
Restaurant

Administrative and HR services
Medical services

Telecommunications

We have therefore takeninto account a
total of approximately 2146 026 €.

Amonetary emission factor (EF) isused
to estimate the order of magnitude of
the carbon content of a product or
service purchased on the basis of its
price. Itis givenin kgCO2e/k € excl. tax.

Monetary emission factors are generally
less accurate than physical EFs (material
EFs, such as aluminium, or product EFs,
such as a computer). However, monetary
emission factors make it easy to estimate
the emissions associated with all a
company's purchases.

For purchases for which a calculation
based on physical datais not possible, or
is complex or costly to carry out, itis
recommended that emissions be
calculated using monetary emission
factors(e.g. purchases of services, semi-
finished components, etc.) untilamore
accurate physical EF is available. (Source:
Base Carbone®, ADEME)



Purchased goods and services

Analysis

Purchases represent the first most emitting emission family in Olivia Garden’s Bilan Carbone®, accounting for more than 47%
of total emissions. Inputs 1(production purchases)isresponsible for 33% of total emissions, approximately 1105 tCO2e.

Production goods (inputsT)

Top 5 of material Weight (1) Share (%) Top 5 of material E(Tcl:sélzoen)s Share (%)
ABS 140.48 39% ABS 435.5 39%
Recycled ABS 58.00 16% Nylon 193.4 18%
Syntheticrubber 50.53 14% Syntheticrubber 149.5 14%
Nylon 20.79 6% Aluminium 126.8 1%
Rubber 16.75 5% Cardboard 62.7 6%
Total 286.55 80% Total 968 88%
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Purchased goods and services

Analysis

Within the production purchases, the most emitting
materials are plastics, particularly virgin ABS, nylon and
syntheticrubber.

The emissions generated by these materials are
proportional to the quantities purchased. However, itis
notable thatrecycled ABS has alowerimpact thanvirgin
ABS.

Whilst recycled ABS is the second most used material by
Olivia Garden, accountingfor14% of the total weight, it
only generates10.6tCO2e, or11% of emissionsrelated to
material purchases.

In 2021, the Inputs emission family was responsible for
48.5% of emissions, equivalentto1375tCO2e.

Improving data quality

The production purchase data are qualitative. Foreach
new product reference, we advise continuingto map
components according to material type and unit weight.

To make the results of this emission family more reliable,
we also recommend refining the categorisation of
materials to associate the most precise emission factors
possible. Forexample, the emissionfactorvaries
according to the type of rubberused (e.g. silicone,
neoprene or other).

Inorderto present aresult by type of product sold, it would
be useful to define precise article families andinclude
themin the activity data file. Forexample: bamboo
brushes, plastic brushes, scissors, hair curlers, etc.

Although theirimpact onthe total Bilan Carbone®is
limited, it would be relevant to collect physical data for
promotional products. Forexample, providing the number
of tote bags distributed and their composition.
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Purchased goods and services

Analysis
Operatingpurchases (Inputs 2)

Emissionsrelated to operatingpurchases accountfor14%
of Olivia Garden's total emissions. They are predominantly
generated by purchases of various goods and services
(insurance, marketing, supplies, etc.).

The use of monetary emission factors entails arelatively
highuncertainty, generally set at 80%. This has a direct
impact on the reliability of the Bilan Carbone® and
demonstratesthe importance of accounting for all
material goods in physicalratherthan monetary units.

In 2021, operating purchases (Inputs 2) were responsible
for1.5% of total emissions, equivalentto 44tCQO2e.

Improving data quality

Foroperational purchases, the data are also of good
quality. Itisimportant to conductidenticalmonitoring of
the quantities (kg and units) of food and clothing
purchased eachyear.

In order to specify the emissions of this emission emily as
much as possible, it would also be interestingto convert
the supplies purchases currently accountedforin
monetary terms into physical units. This would apply
particularly to accounts 612200 (small equipment) and
612300 (consumables) whichreflect purchases of small
materials. Specifically, thisinvolves noting the types and
quantities (weight or units) of supplies purchased on the
purchaseinvoices.
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End-of-life of sold products

Emission family No.2

This emission family includes emissions related to
the end-of-life treatment of all products put onthe
market by the company during the reporting
period.

It takes into account the fact that all products will
one day end up as waste.

It also takes into account non-energy leaks or
emissions excluding non-hazardous waste related
to the end-of-life of products.
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End-of-life of sold products

Results

Inline with the results fromInput 1,
emissions related to the end-of-
life of sold products are generated
/1% by plastic materials, resulting
in431.5tCO2e.

Rubber follows at 22% and metals
account for 6% of total emissions
of the emission family. The
remaining one percentis emitted
by bamboo, paper, textiles, carbon
fibre and epoxy.

71%

431,4

22%

133,5

6%

38,8

1%

0.4
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End-of-life of sold products

Activity data and assumptions

Dataincluded Data excluded

Emissions related to the end-of-life of sold products correspond  Some products have been excluded from the scope of this

to the treatment of products once they become waste, that s, calculation. Wild boar bristles have not been accounted for, due
when they are no longer used by the end customer. to the lack of a specific emission factor for this material.

To calculate these emissions, during the flow mapping, we Scissors cleaning oil has also been excluded asitis usedin very
considered that the sales volumes for 2024 were equivalent to small quantities and disperses once used, similarto soap. It
merchandise purchases for the same year. therefore does not generate solid waste treated at end of life.

The weights (in tons) used in emission family Inputs 1were reused
in combination with emission factors corresponding to the
different waste treatments.

In accordance with common practices in Europe, an average
end-of-life scenario was retained for most materials, whilst a

: . The end-of-life of packagingis not accounted forin this
recycling scenario was favoured for metals.

emission family, but directly in the Packaging emission family.
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End-of-life of sold products

Analysis

Greenhouse gas emissionsrelated to the product's end-
of-life represent18% of Olivia Garden's total emissions,
accountingfornearly 609 tCO2ein2024. The emissions
generated by product end-of-life are directly linked to the
materials comprising the sold products and the treatment
methods applied whenthese products become waste.

To assess the carbon footprint generated by Olivia Garden
products, itis necessary to considertheircompletelife
cycle andunderstand how consumers dispose of them. An
initial calculationmethod would have beento assume that
products end up in household waste. In this exercise, we
preferredto consider an average end-of-life scenario for
eachtype of materialto understand theimpact of each
one. This provides a baseline of informationfor creating
eco-designscenarios.

In 2021, this emission family was responsible for16.5% of
the company's total emissions, equivalent to 461tCO?2e.

Improving data quality

The assumption that sales volume corresponds to
purchasevolumeinthe sameyearisrelevant butlacks
precision.

To ensurereliable results, we recommend using the volume
of products sold during the reporting year. Thisrequires
having the composition (weight by material) of each
product reference sold during the year and knowing the
exact quantity of products sold to calculate the total
weight per material.

It would also be appropriate to analyse how consumers
dispose of products afteruse. Abrush deposited at a
waste collection centre or throwninto a generalwaste bin
willnot undergo the same treatment.
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Travel

Emissionfamily No. 3

This emission family includes:

emissions relating to commuting of the
staff of the organisation, including
temporary workers, trainees,
subcontractors and contractors;

emissions relating to homeworking;

emissions relating to the travel of people
in the context of their professional activity
in the organisation, whether ornot the
means used is owned by the organisation,
and whether ornot the travel takes place
during working hours;

emissions relating to travel of the visitors
(e.g. store customers, professional visits,
visitors to trade fairs, etc.).
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Travel

Results

Within the Travel emission family,
visitor travel (trade shows, exhibitions
and on-site) accounts for53% of
emissions, with nearly 193tCO?2e.

This is followed by staff travel, divided
between home-to-workplace
commuting (29%) and business trips
(16%).

Travel by tenants is accounted forin
Olivia Garden’s Bilan Carbone® when
they use charging stations at the
Herstal site.

53%

192,7

29%

105.1

16%

58,6

2%
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Travel - Visitors

Results

Within visitor journeys, combustion

engine cars account for 77% of 5
emissions, equating to more than i 77%
148 tCO2e. - 1483

Airplane ranks as the second largest
emission source, generating slightly
over43tC0O2ein 2024.

Finally, electric vehicles contribute : 5
less than 1% of emissions, 22%
amounting to just over 1tCO2e. 43,2

1%
1,2



Travel - Commuting

Results

Emissions linked to commuting are
predominantly generated by
remote working, accounting for
31% of emissions from the Travel
emission family, with more than 33
tCO2e.

31%

331

20%

) ne 165% 559
& 17.2 16,5

Together, journeys madein
conventional combustion engine
vehicles (private and company)
account for57% of emissions.

Electric and hybrid vehicles
represent nearly 10% of emissions,
whilst public transport contributes
less than1%.

>~ 46 3,2
i A =

17%
2,1 14

- - 041 0,0 0,0
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Travel - Business travel

Results

Business travel emissions are

generated by air travel at arate of

69%, resulting in over 40 tCO2ein 69%
2024. : 40,6

Company thermal vehicles account

for10% of emissions in the Business

travels subfamilily, followed by hotel

stays and private vehicles, each S s

responsible for approximately 8.5% : 10%
of emissions. __ 4%
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Travel

Activity data and assumptions

Visitors’ travels

To calculate the carbonimpact of visitor travel, we used
distances travelled (km) by mode of transport.

These datacome from:

- Listof regular visitors to the Herstal site according to their
origin and frequency of visits with the assumption that
journeys are made in average combustion vehicles,

- Visitor charging sessions at charging points on the Herstal
site,

- Estimation of trade show and exhibition visitors according to
their origin with assumptions regarding their mode of
transport, both for organised events and those in which Olivia
Garden participated.

Visitor

Events and fairs

On-site

TOTAL

Visitor

On-site

Mode of transport Distance (km) Share (%)
Interr.1alcombust|on 504650 62%
vehicle - average
Airplane - short distance 167 308 21%
Interllﬁal combustion 137030 17%
vehicle - average
808 988 100%
Mode of transport Consumption (kWh)
Electric vehicle 23146
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Travel

Activity data and assumptions

Company vehicles

For thermal vehicles, we calculated emissions based on fuel
consumption. An assumption was made to determine the
quantities (L) consumed by company vehicles for each travel

purpose:
: , Engine fuel
- Privatejourneys: 50%
- Home to workplace commuting: 40% Gas
- Business travel: 10%.
Diesel
It is demonstrated that providing a company vehicle encourages
staff to make more journeys using this vehicle. We account for TOTAL

100% of fuel and electricity consumptionin Olivia Garden’s Bilan
Carbone®, including private journeys.

This means that 90% of fuel consumed by company vehicles is
attributed to non-business travel.

Consumption(L)

5500.52

1130.25

6 631

Share (%)

83%

17%

100%
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Travel

Activity data and assumptions

Electric/hybrid company vehicles and on-site charging stations

The consumption of electricity by company vehicles was accounted
forthrough various records and assumptions:

Foremployees with a charging card, two tables were provided: the
charging data (kWh) at on-site terminals from May to November, and
those from December. To estimate consumption between January
and April, we assumed that only vehicles present in the May to
November datawere in use. The missing months were completed
based onthe monthly average over the May to November period.
The total consumption at on-site terminalsin 2024 results from the
sum of extrapolated data (January-April) and raw data (May-
November + December).

Athird table was provided containing electricity recharges (kWh) at
home terminals for staff with company vehicles.

We finally made the following distribution assumption:
communting/private journeys represent 90% of consumption and
business travel 10%.

Forvisitors, tenants and employees without a charging card, only the
exact consumption figures for December are available. We have
therefore extrapolated these data over the previous 11 months of the
yearto obtain the total consumption (kWh) for 2024.

Forelectricity consumption at the Herstal site, aline loss assumption
of 5% was added to on-site consumption, based on the average rate
observedin Belgium.

In June 2024, Olivia Garden changed their electricity contract and
optedforacontract witha greeninstrument. Inthe GHG Protocol -
Market-based approach, we therefore attributed an emission factor
foran electricity contract without greeninstrument to 42% (January-
May) of consumption, and a specific emission factor for the electricity
supply contract with greeninstrument offered by Engie to 58% (June
to December).
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One-sitecharging

Tenants

Employees with charging card

+ Visitors
» Employees without charging card
Employee with home charging station

TOTAL

Ivity data and assumptions

48 632

23147

17884

SV

2028

5420

54 052

90%

48%

37%

1%

4%

10%

100%
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Travel

Activity data and assumptions

Commuting Type of vehicle Distance (km) Share (%)

Forcommuting between home and workplace, Olivia Garden Average combustion engine 92526.8 48%
created a staff registry with start and end dates of each contract,
complete address, number of days on-site and teleworking,
primary, secondary and tertiary transport modes with a Carpooling 17212 9%
percentage of distance allocated to each.

Electric vehicle 36911.2 19%

) , . Hybrid vehicle 13920 7%
This allowed us to calculate the total distance travelled during

2024 and the breakdown by transport mode. Dieselengine 13860 7%

Gasengine 9000 5%

Forhomeworking, we recorded a total of 3245 days workedin By foot 4906 3%

2024. Bike 4686 2%

Bus 484 0%

TOTAL 193506 100%



Travel

Activity data and assumptions

Business travel and occasional rentings

Emissions related to business travel include distances travelled
by transport mode, as well as the number of hotel nights per
country.

In 2024, 275 nights were recorded across 12 different countries.

For distances travelled by air, a distinction between short,
medium and long-haul was applied according to the thresholds
recommended by ADEME.

For train journeys, a distinction was made between high-speed
trains and conventional trains. This granularity allows for the
application of emission factors specific to each type of journey.

Forjourneys made by taxi or rental vehicle, we used a monetary
emission factor.

Mode of transport

Airplane - long distance
Ariplane - mid distance
Domestic train
Eurostar
Kilometer allowance
Airplane - short distance
Ariplane - extra short distance
TOTAL

Mode of transport

Taxi
Rentedvehicle
TOTAL

Distance (km)

176 662.8
67068.27
17894.1
16 989
3677.51
3651.5
| 883
287 296

Spendings (€)

8663.46
5758.25
14 421.71

Share (%)

61%
23%
6%
6%
1%
1%
0%
100%

Share (%)

60%
4%
100 %
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Travel

Analysis

The Travel emissions family represents the third-largest
contributor to Olivia Garden’s Bilan Carbone®in 2024,
accountingfor 11% of total emissions.

Emissionsin this emission family have increased
significantly between 2021and 2024, rising from 82 to
361.5t1C0O2¢, anincrease of 330.4%. This change canbe
attributed to workforce growth, increased participation by
OliviaGardenin events, aswellasimprovedaccuracyin
datacollection.

Visitortravel (53% of the Travel emission family) includes
emissions linked to two categories of visitors. First, 33
tCOZ2e are associated withvisitors travelling to the Herstal
site. Second, 160 tCO2e are associated with travel by
visitors (ofteninternational) to events that Olivia Garden
organises or participatesin. Intotal, visitor-related
emissions come from approximately 642 000 km travelled
by car,168 000 km by plane and 23 146 kWh recharged at
the Herstal site.

Commuting (29% of the emission family) includes
emissionsrelatedto Olivia Garden staff's journeys from
home to the Herstal site, accountingfor 69 tCO2e, as well
as emissions associated with teleworking, with 3 245 days
workedin 2024, representing 33tCO2e. For colleagues
with company vehicles and fuel cards, emissions were
calculatedbased on 5968 litres of fueland 16 096 kWh of
electricity purchased. Travelin private vehicles accounts
forapproximately 166 200 kilometres covered, whilst
other sustainable or collective transport modes (bus, train,
bicycle, walking) total 27 288 kilometres.

Olivia Garden's business travel generated approximately
59tC0O2ein2024.The majority of emissions (41tCO2e)
came from 248 736 km travelled by air. Carjourneys
(company and private vehicles) accountfor12.5tC0O2e,
whilst the 275 hotel nights, spread across 12 countries,
contribute 5tCO2e. Finally, the 34 883 km travelled by train
total 0.5t1CQO2e.
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Travel

Improvingdata quality

The quality of datarelated to visitormovements canbe
significantlyimproved to limit the use of assumptions. For
visits to the Herstal site, we recommend settingup a
registeratthe entrance, where visitors would indicate their
departure postal code and mode of transport. Forevents
organised by Olivia Garden or trade fairsin which they
participate, it would be beneficial to list participants,
specifying theirorigin and the means of transport used.
Finally, for trade fairs where Olivia Gardenis solely an
exhibitor, itis advisable to note the total number of
exhibiting companies to allocate visitor emissions
proportionally.

Foron-site electric charging, itisrecommended to
continue monitoring that specifies the type of user
(employee, paying employee, tenant, visitor). Home
chargingis currently tracked qualitatively. Charging at
public stationsis not yettakeninto account;itwould be
relevant toincorporate tracking of these.

Regarding fuel cards, although the datais qualitative, itis
advisable to associate the vehicle registration numberand
the user's name to avoid any double counting with
commutingjourneys.

Forcommuting, an even more precise monitoring could be
implemented by adding: the worker's category
(employee, worker, sales representative, management),
the vehicle registration number (if they have a company
car), and thereference of any fuel card. Thisinformation
would help avoid any risk of double counting with company
vehicles.

The datarelated to business travelis qualitative. To
improve accuracy, it would be useful torecord the
kilometres travelled by taxi andrental car, in order to base
calculations on physical ratherthan monetary data.
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%ckaging

Emissionfamily No.4

This emission family includes the emissions
relating to:

the production of materials needed to
manufacture packaging products;

the transportation of packaging ;

the end-of-life treatment of this packaging.
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Packaging

Results

93%

260,7
In 2024, Olivia Garden's
packaging emissions primarily
come from the packaging of sold
products.

These account for 23% of total
emissions in the emission family,
representing nearly 261tCO?2e.

Logistics packaging represents

O,
nearly 7% of emissions, resulting in 7%
19tCO2e. 19,1
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Packaging of sold products

Results

Within product packaging,
paper/cardboard packaging
represents the main source of
emissions, accounting for 72% of
total emissionsin this category.

This is followed by cardboard displays
at12.5% and plastic packaging at
9.5%. Steel and plastic displays
togetheraccount for 6% of emissions
inthe category.

72%
188,1

12.5%
32,5

3%
7.8
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Packaging for logistics

Results

Within logistics packaging emissions,
wooden pallets account for more than 95%
of emissions.

This is mainly due to the accounting of all
pallets purchased by Olivia Garden during
2024, without exclusion.

Other materials usedin logistics packaging
represent only 5% of emissions in this
category.

95%
18,2

5%

\ 4

0,0
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Packaging

Activity data and assumptions

Packaging of sold products

The packaging was accounted for based on theirweight and
type of primary material. Displays are also counted in this
emission family as they are packaging intended for product
marketing, although they are not part of the product used by the
end customer.

We distinguished them from other packaging to account for their
impact separately. The end-of-life of packaging was also
accounted forin this emission family given that the waste
generated ends up either at distributors or with the end
customer.

In 2021, very little data related to primary and secondary product
packaging had been accounted for. Only cardboard boxes and
labels (cardboard and plastic thread) were listed, for a total of 96
tons and 4.7 kgrespectively (anincrease of 108% in the weight
accounted for).

Material

Cardboard
Paper
PET plastic
PET+PE plastic
PP
PVC
LDPErecycled
Display - cardboard
Display - scissors
Display - plastic
Display - steel
TOTAL

Weight (t)
160.7
28.6
6.7
5
2.3
2
1
0.9
0.5
0.5
0.3
209

Share (%)
77%
14%
3%
2.5%
1%
1%
0.5%
0.5%
0.3%
0.2%
0.1%

100%
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Packaging

Activity data and assumptions

Logistics packaging

The packaging has been taken into account based on their
weight and the main material type.

Logistics packaging comes from a list of materials purchased by
Olivia Garden for the distribution of their products.

Packaging potentially added by carriers was not included in the
count. In 2021, only polybags were counted, totalling 6.3 kg. This
is the same quantity as consumed in 2024. Emissions linked to
pallets, adhesive tape and tape were not calculated in 2021, due
to alack of reliable data on these purchases.

ltis also important to note that the end-of-life of wooden pallets
has been accounted for at 100% and may therefore constitute
double counting with the Waste emission family (but marginal).

Type of packaging

Wooden pallets
(euro-pallets)

Traditional tape (PVC)

Thintape (PVC)

Strapping tape (PP)

Polybag (PP)

TOTAL

Weight (1)

31

0.07

0.07

0.04

0.006

31.5

Share (%)

99.4%

0.2%

0.2%

0.1%

0.0%

100%
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Packaging

Analysis

Greenhouse gas emissions from packagingrepresent 8%

of Olivia Garden's total emissions, equatingto 280 tCO2e.

Thisranks as the 4th highest emitting emission family.

Product packaging constitutes the primary emission
source within this emission family. Paper and cardboard
packaging sold with products alone account for 67% of
emissionsin this emission family. In 2021, this emission
family was responsible for 4% of total emissions, or 108
tCO2e.

The difference primarily stems from alack of
comprehensive datain 2021, whilst the data catalogued
for2024is much more complete. The 2024 emissions
figures are therefore more precise andreliable.

Improving data quality

The packagingdatais of very good quality. An areafor
improvement lies in determining the number of wooden
pallets actually used onthe Olivia Gardensite (and
therefore disposed of in theirown waste containeronce
theyreachthe end of theirlife).

At present, all pallets purchased during the year 2024 have
beentakeninto account. However, Olivia Garden keeps
some and sells others to customers whentransporting
merchandise.
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Freight
Emissionfamily No.5

This emission family includes all transport of goods
carried out on behalf of the organisation,
regardless of the owner of the transport vehicle.

Inbound freight: goods originating outside the
organisational boundaries of the company and
delivered withinits perimeter. At Olivia Garden, it
concerns the receipt of goods.

Internal freight: the shipping point and the
delivery point are both within the organisational
boundaries. This flow is not applicable for Olivia
Garden.

Outbound freight: goods leaving the organisation
to be shipped elsewhere (to customers, users,
suppliers, etc.). At Olivia Garden, it concerns the
delivery of products to hairdressers and
distributors.
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Freight

Results by freight flow

Inbound freight represents the
largest share of emissions,
accounting for just over 20% (193
tCO2e).

Outbound freight follows,
contributing 5.5% of total
emissions in this emission family,
while non-transport logistics
services account for4.5%.

90%

1928

_—V

67% of freight emissions
come from sea transport
relatedto Flexport.

Average travelled
distance 800 km.

5.5%
1.3

4.5%
9.3

73



Freight - Inbound freight

Results

Emissions frominbound
freight are mainly driven by
sea transport, which accounts
for75% (144 tCO2e).

Air,road, andrail transport
togetherrepresent just over
25% of inbound freight
emissions.

75%
1438

13%
25,6

12%
23,1

0.2%
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Freight - Outbound freight

Results

Within outbound freight emissions, 96%
road transport accounts for96%, or -
nearly 11tCO?2e. 108

Airand sea outbound transport
represent less than 5% of total
emissions in this sub-family.

0%
0.0
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Freight

Seaorairfreight?

=

$

1tontransported over 5 000 km

by ship = 28 kg CO2e

i
|

1tontransported over 5 000 km

by plane =5400kg CO2e



Freight

Road or air freight?
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1ton transported over 5000 km

by truck = 412kg CO2e

$
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Freight

Road or sea freight?

ol

1ton transported over 5000 km

by truck = 412kg CO2e

=

$

1tontransported over 5 000 km by

ship = 28 kg CO2e
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Freight

Activity data and assumptions

Logistics services

The logistics service emissions encompass the flows
associated with storage facilities at Vincent Logistics and
Pack Fulfilment. We have used the amounts spent (k€) on
these storage services and estimated the emissions through
monetary emission factors.

Inbound freight

Emissions related to incoming freight, ordered by Olivia
Garden, were calculated in two different ways:

- The carrier provided the emissions (tCO2e) generated by
its transport: we directly included these in the carbon
assessment.

- The carrier provided the weights transported (t) and
distances travelled (km): we calculated the ton*km and
associated a specific emission factorbased onthe mode
of transport.

Logistics services

Vincent Logistic
Pack Fulfilment

TOTAL

Mode of transport
Seafreight
Road freight
Air freight

Train

TOTAL

Spendings (k€)

46
9
55

Ton*km
25953406
4120223
23726

349
30097704

Share (%)
83%
17%

100%

Share (%)
86%
14%

0.10%

0.00%
100%
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Freight

Activity data and assumptions

Outbound freight

Like incoming freight, emissions related to outgoing freight
were calculated in two different ways as well:

- The carriercommunicated the emissions (tCO2e)
generated by its transport: we assigned the carbon
emission factorto these.

- The carriercommunicated transported weights (t) and
distances travelled (km): we calculated the ton*km and
assigned a specific emission factor depending on the
transport mode.

This was applied for transport organised by Olivia Garden and
for those paid directly by the customer ("ex-works").
Outgoing transport provided by UPS was excluded from this
carbon assessment as the carrier could not provide data for
the year2024.

Mode of transport
Road freight
Air freight
Seafreight

TOTAL

Ton*km
95642
122
67
95831

Share (%)
100%
0%
0%

100%
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Freight

Analysis

Greenhouse gas emissionsrelated to freight transport
accountfor 6.5% of OliviaGarden's total emissions. This is
the 5th emission family of the Bilan Carbone® 2024. In
2021, freightwas responsible for 438 tCO2e, representing
over15% of total emissions.

Inbound freightis the main source, accounting for more
than 90% of emissions from this family. Thisresultis
directly linked to the distances travelled by the carrier
Flexport (86% maritime and 14% road) and the air transport
mode favoured by the carrier DSV, which alone represents
13% of incoming freight emissions.

Regarding outbound freight, the majority of emissions
come fromroad transport carried out primarily in Europe.
As the distances are shorter, the associated emissions are
lower compared to inbound freight. Nevertheless, itis
possible that emissions linked to outbound freight have
beenunderestimated due to alack of available data,
including that from UPS.

Improving data quality

Freighttransportation datais qualitative. Theintegration of
emissions calculated by carriers such as Flexport, Hanhen,
DSV and FedEx allows for a higherlevel of precisionin
emissions calculations, provided that the carrier performs
a qualitative carbon footprint measurement.

We advise to more precisely track the transported weights
(tons) and distances travelled (km) for outgoing freight
labelled as "unpaid" (Ex-Works). To ensurereliable results,
you may also encourage all your carriers to calculate and
provide the emissions generated by their transport,
provided they are transparent about the methodologies
applied.

To avoid accounting for emissions related to storage
spacesinmonetary terms, it would be beneficial to ask
service providers to establishand communicate a carbon
intensity per square metre stored. However, the monetary
approachremainsreliable if the provider cannot provide
this data.
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ﬂed assets

Emissionfamily No. 6

This emission family includes greenhouse gas
emissions related to the manufacture of:

undepreciated tangible assets of the
organisation studied (buildings, machines,
equipment, vehicles, etc.),

leased assets (which would have been
depreciatedif they were owned by the
organisation).
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Fixed assets

Results

35%
Olivia Garden's fixed asset emissions 709 5
L 28%
primarily stem from works and
refurbishment currently being pd
amortisedin 2024, totalling nearly 71
tCO2e, which represents 35% of the

emission family’s emissions. 9% 7% 6.5%

18,5 6% 5%
' 14,0 13,5 12,2 3% 1%

9,6

2 2 ¢ :
[ = il

Vehicles are the second largest

source of emissions in the Fixed .
assets emission family, followed by
moulds purchased for brush
manufacturing.
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BC® versus GHGP

In the Méthode Bilan Carbone®, emissions generated by the manufacturing of owned orleased assets
are spread overtime, meaning that the amounts included in the Bilan Carbone® calculation correspond
to the depreciation amount for the reporting year. This implies that fully depreciated items are no longer
included in the Bilan Carbone®.

In GHG Protocol, only goods acquired (or leased) during the reporting year are accounted for, and they
are counted in full (100% of the acquisition value is included). This is one of the main sources of
difference between the results in Bilan Carbone® format and those in GHG Protocol format.

Regarding the Fixed assets emission family, the detailed results presented in this report follow the Bilan
Carbone® methodology.



Fixed assets

Activity data and assumptions

The Fixed Assets emission family includes Olivia Garden's - ITequipment (excluding computers and screens)
tangible fixed assets that are being depreciated (owned assets).
Long-term leased assets (leasing or renting) are also included in
this emission family because in the Méthode Bilan Carbone®,
these assets are treated as if they were owned by the company.

- furniture
-  moulds

- photovoltaic panels

The spend-based method (monetary ratios) was used for a
series of fixed assets. This means that the assets held (and car
leases) were accounted for based on their acquisition value: the

- works and refurbishments

carbonimpactis expressed in kgCO2e per K-EURO spent The data comes from Olivia Garden's depreciation table.
(excluding VAT). Intotal, just over 2,830 k€ were considered for
the emissions calculation. The unit-based method was used for part of the computer

equipment and all vehicles:

The following categories of fixed assets were taken into account
_ - : - Vehicles (owned orrented): 21 vehicles, including 1petrol, 2
charging stations hybrid and 18 electric vehicles.

- machinery and equipment



Fixed assets

Analysis

The Fixed Assets emission family accounts for 6% of Olivia
Garden's emissions. Itis the 6th emission family inthe 2024
Bilan Carbone?®.

The Fixed Assets emission family is typically one where
organisations have few (or no) actionlevers once the
acquisitionhas been made. Additionally, this emission
family can serve as animpact measurementtool to
enhance decision-makingwhennew investments are
being considered.

This emission family should be particularly considered
when one wishes to renew equipment or when carrying out
works and premises developments.

Itis, moreover, the main source of emissionsin Olivia
Garden’s BilanCarbone®in 2024.Indeed, 75.5% of
investments currently being amortised are linked to works
and developments carried out between 2019 and 2024. In
2021, fixed assetsrepresented 6% of emissions,
approximately 164 tCQO2e.

Improving data quality

The data used for this emission family are of very high
quality. The emissions that are best estimated are those
from the manufacturing of IT equipment (screens and
computers) and company vehicles, thanks to the use of a
physical factorratherthanamonetary one.

Althoughthisis not the main priority emission family, we
advise converting as many investments currently takenin
monetary terms to physical ones. It would be relevant to
provide units for charging stations, all ITequipment, and
photovoltaic panels.

To make the results morereliable, itisimportant to specify
the type of equipment, model, and manufacturerforeach
new investment. To go further, you can also collaborate
with your suppliers to directly know the carbonimpact of
the equipmentyou purchase.

86



aergy

Emission family No.7

This emission family includes the
emissions from the direct use of energy.

The sources can be the following:

* the consumption of grid electricity or
fromrenewable sources;

» the consumption of fossil or organic
fuels;

» the consumption of steam, heat or
cooling via networks (e.g. district
heating).
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Energy

Results by sub-family

The Energy emission family is divided into
two categories:

Energy 1: This encompasses energy
consumption related to Olivia Garden's
operations. This sub-family accounts for
83% of the Energy emission family’s
emissions.

Energy 2: This encompasses energy
consumptionrelated to tenant activities
within the building owned by Olivia Garden
at the Herstal site. This sub-family accounts
for17% of the Energy emission family’s
emissions.

Energy 1

A

97.5

\ 4

Energy 2
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Energy 1

Results

66.5%

Within the emissions from energy
consumption specific to Olivia
Garden's activities, hatural gas
accounts for 66.5% of emissions,
totaling more than 65tCQO2e.

65,3

33.5%
This is followed by grid electricity 5 33,0
purchases, which represent 33.5% of :
the emissions.

0%

0,0
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Energy 1

Activity data and assumptions

Olivia Garden’s consumption in Herstal

Olivia Garden leases part of the building it owns and occupies in
Herstal to a third-party company. A portion of the total energy
consumptionis therefore attributed to the tenant. Olivia Garden
does not have separate meters or energy supply contracts, so
the consumption allocationis based on a premises usage
allocation key: 80% (*) of electricity and gas consumptionis
attributed directly to Olivia Garden, while the remaining 20%is
attributed to tenants.

At the Herstal site, Olivia Garden uses two electricity sources:
grid electricity purchases and electricity produced by its
photovoltaic panels. Approximately 15% of the electricity
produced by the panelsis fed backinto the grid (? 025 kWh),
while the remaining 85% is self-consumed by Olivia Garden and
the building tenant.

For grid electricity, a distinction is made regarding the type of
contract foremissions calculations according to the GHG
Protocol; we do not account for thisin the results according to
the Méthode Bilan Carbone®. Olivia Garden had a standard
contract for 5 months of the year, then switched to a "green”
contract.

Total electricity consumption amounts to 1792 738 kWh, of which
21% is covered by photovoltaic electricity. Electricity
transmission losses (related to distribution) are also accounted
forand represent 5% of the company's electricity consumption
(= Belgian average).

Olivia Garden also records natural gas consumption of 269 230
kWh.

(*) Based onthe occupied surface area (50% of the 2500 m2 office space +
100% of the 3,000 m2warehouse space) and the fact that the warehouse
would consume approximately 50% more energy than the offices.
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Energy 1

Activity data and assumptions

Energy consumption from offices located in Germant

Forthe private office rented in a coworking space in Germany, we
estimate that an office-type building heated with electricity
consumes an average of 283 kWh/m2/year, based on French
statistical data.

Forthe 12 m2 office rented by Olivia Gardenin Germany, we
therefore estimate a consumption of 3 396 kWh for the 2024
occupation period.

Energy

Grid electricity BE

Photovoltaic pannels BE

Grid electricity DE

TOTAL

Energy

Natural gas BE

Electricity type Q(i?/\r;:; y
Green contract 81417
Classical contract 58 957
Production 58229
Self-consumption 39363
Contrat classique 3396
516 221

Quantity (kWh)

269230

Share (%)

58%

40%

2%

100%
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Energy 2

Results

Within the emissions from tenant
energy consumption, hatural gas
accountsfornearly 80% of emissions,
totalingmore than 16 tCO2e.

Thisis followed by grid electricity
purchases, whichrepresent 20.5% of
the emissions.

79.5%

16,3

20.5%

42

0%

0.0
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Energy 2

Activity data and assumptions

Tenants‘s consumption in Herstal

Olivia Garden leases part of its premises located in Herstal to
tenants. The electricity and natural gas consumption have
therefore been allocated according to the following distribution

key: 80% is consumed by Olivia Garden and 20% by the tenants.

The same consumption distribution assumptions have been
applied. Thatis:

- Approximately 15% of the electricity produced by the panels
is fed back into the grid, while the remaining 85% is self -
consumed by the tenant and Olivia Garden.

- Forelectricity purchased from the grid, a distinction is made
regarding the type of energy contract. Olivia Gardenhad a
conventional contract for 42% of the year, and switched to a
green contract for 58% of the year.

Energy

Grid electricity

Photovoltaic pannels BE

TOTAL

Energy

Natural gas BE

Electricity type Q(iawn:; Y
Greencontract 7694
Classical contract 10 625
Self-consumption 9 841
516 221
Quantity (kWh)
67 307

Share (%)

65%

35%

100%

93



Energy

Analysis

The Energy emission family represents 3.6% of Olivia
Garden's total Bilan Carbone®, totaling119.5tCO2e, and is
dividedinto two distinct components.

The Energy 1sub-familyisrelated to the company's own
activitiesand accounts for 83% of the emission family's
emissions. These emissions primarily come from the
Herstal site, which records consumption of 269 230 kWh
of natural gas, responsible for 65tC0O2e,and 179 738 kWh
of electricity representing 33tCO2e. 22% of this
electricity comes from photovoltaic panels. The electricity
consumptionfortherented office in Germany, with a
surface areaof 12 m2, is estimated at 3 396 kWh.

The Energy 2 sub-family, which covers tenant
consumption, represents 17% of the emissions. This
portionis based on anallocationkey that attributes 20% of
the building's consumptionto tenants.

Improving data quality

The datais qualitative for grid electricity consumption,
photovoltaic panels, and natural gas for the Herstal site.

Forthe officerentedin the coworking spacein Germany, it
is difficult to obtain consumption data specific to a single
office orshared spaces. The surface area method remains
the most reliable method.
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What about photovoltaic pannels?
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The anti-greenwashing rule

No negative emissions in d
carbon footprint.

Your self-consumption of
renewable energy will
reduce the amount of grid
electricity purchased.




&

Waste

Emission family No.8

This emission family includes GHG emissions
related to the end-of-life treatment of non-
hazardous and hazardous waste, solid or liquid, as
well as wastewater, resulting directly fromthe
activity. For each type of waste, the following
sources are generally taken into account:

« Waste collection (= transport);

« The operation of treatment centers (= energy
consumption related to waste treatment
processes);

« “Fugitive emissions” =related to the specific

waste treatment process: incineration,

methanization, composting, etc. (if applicable).
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Woaste

Results
55%
The emissions generated by waste are 5.8
caused 55% by paper and cardboard
waste, totaling nearly 6 tCO2e.
Thisis followed by "general” waste 32%

(container for bulky waste) which
accounts for 32% of the emission family's
emissions.

3.4

(BN

L

Residual waste (offices and warehouse), 2
PMC (plastic, metal, and drink cartons),
wastewater, electronic waste (WEEE),

and green waste togetherrepresent

nearly 13% of the emission family's total
emissions.

13%

v
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Woaste

Activity data and assumptions

Solidwaste

The waste data comes from arecord provided by the collection
service provider, Renewi. We used their waste categorization and
accounted for emissions using physical emission factors, fora
total of 15 tons of waste.

Wastewater

During the rusage was estimated by extrapolating data from the
Herstal siteflow mapping, it was defined that wastewater
volumes correspond to water consumption volumes.

Therefore, emissions related to wastewater from the Herstal site,
occupied by Olivia Garden and tenants, and from the office in
Germany, were accounted forusing a physical emission factor,
foratotal of 520 m3.

Forthe office in Germany, municipal wate.

Waste

Generalwaste

Paperand cardboard

Residual

PMD

WEEE

Organic waste

TOTAL

Weight (tons)

6.5

1.7

0.77

0.07

0.06

15

Share (%)

43%

39%

12%

5%

1%

0%

100%
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Waste

Analysis

Greenhouse gas emissions related to waste represent
0.3% of OliviaGarden's total emissions. This is the lowest-
emitting emission family of the Bilan Carbone®.

Paperand cardboard waste s the primary source of
emissions, but ranks secondinterms of weight.
Conversely, "general" waste is the top contributorin terms
of weight, but the second source of emissions. Thisis
explained by a higheremission factorfor paperand
cardboard treatment, compared to general waste
treatment.

Overall,waste has a very insignificantimpact on the global
Bilan Carbone®.

Inthe 2021Bilan Carbone®, waste was responsible for less
than 1% of emissions, totaling approximately 11tCO?2e.

Improving data quality

The datais qualitative. We recommend continuing this
monitoring with analyses from your waste service
providers (Renewi, etc.).

A higherlevel of precision could also be achieved by
further sorting waste disposed of in "generalwaste" and
residual waste categories, and by specifying the type of
waste treatment (incineration, recycling, landfill, etc.).
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Non energy

Emission family No.9

This emission family includes direct
greenhouse gas emissions not related to the
organisation’s use of energy. There are two

types:

(1)

(2)

Emissions from processes: direct
emissions from biological, physical,
mechanical, chemical treatments or other
activities that are related to an industrial
process operated by the organisation.

Fugitive emissions: direct emissions from
intentional or unintentional releases of
greenhouse gases via sources that are
often difficult to physically control (e.g.
use of greenhouse gas, anaerobic
reactions, nitrification and denitrification
reactions, methane emissions, etc.).
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Non energy

Analysis

The Non energy emission family generates no emissions
fortheyear2024.

Olivia Garden has two air conditioning systems at the
Herstal site. Due to lack of information, the air conditioning
system, if it exists, used in the officesin Germany is
excluded from this Bilan Carbone®. We can nevertheless
estimate that it would have aninsignificantimpact on Olivia
Garden’s Bilan Carbone?®.

After confirmation by Douin +, the equipment maintenance
service provider, norefrigerant gas refills wererecorded
fortheyear2024.This meansthatno leaks occurred during
the period.

Improving data quality

The monitoring of refrigerant equipmentis properly carried

out at Olivia Garden and allows for results with low
uncertainty.
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Your top 3

Purchased goods and services
End-of-life of sold products
70,
4 /O Travel

18% 14%

103



Y
W”:”:"%
'M“ @)
/ ”b | /
/19508
1aaneey
/£aigls
I
\ A
\\i\\\\\ "”fl’l’l"l"‘"//
S~
S
St



Next steps after a first GHG inventory?

3. Setyourreduction target (if possible,
establish targets across the three pillars of a
climate strategy) and develop an action
planto meet these objectives. Initiate key
projects that are both impactful and
motivating.

ll. Develop and implement £
plantoimprove the collection

of activity data.

Act

Prepare

2. Decide onthe update
frequency, get trained on the
elements of a solid climate
strategy, and acquire the
necessary skills.
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Today, a sound climate
strategy allows a
company to contribute
to achieving global
carbon neutrality by
2050 (rather than
becoming carbon
neutral itself)




A/ Reducing the B/ Reducing others’ C/ Removing CO, from

company’s emissions emissions the atmosphere

A\

A climate strategyrelies on 3 pillars

NET

ZERO
INITIATIVE www.net-zero-initiative.com


https://www.net-zero-initiative.com/fr

The two levers to reach
global net zero

NZI's three pillars

o= Operations

c O

+~ C

o ©O

T O

n 2

= Upstream &
> downstream
Outside of the
value chain

A/ Reducing the

company'’'s emissions

Induced emissions

Direct emissions
(scope 1+2)

Indirect emissions
(scope 3)

B/ Reducing others’

emissions

Avoided emissions

Emissions avoided by
goods and services

Financing of
reduction/avoidance
projects

C/ Removing CO, from
the atmosphere

Negative emissions

Direct removals

Indirect removals

Financing of carbon
removal projects



How to go beyond measurement?

Control your climate impact

Measure your carbon footprint |

Train your teams

Periodically update your GHG inventory
Implement an action plan to improve the quality
of carbon footprint measurement
Setareduction target

Implement areduction action plan

Involve stakeholders
(staff, suppliers,
customers, etc.)

™

Contribute Innovate

Support the global effort

Contribute by financing
reduction projects (avoided Develop solutions
emissions)

Contribute by financing
sequestration projects
(absorptions)

Offerlow-carbon products or services to your
clients (eco-design, energy monitoring, etc.)
Increase absorption (direct orindirect in the value
chain)
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The world needs
sustainable businesses.

Our mission is to give you
the power to change the
world through your
business.




Our strengths

Inone sight

100+

Companies

More than100 companies successfully
supportedintheirESG approach

10

Years of experience

A decade of expertise at your service

10+

ESG experts

Apassionate andrigorous team
dedicated toyoursuccess

100%

ESG

Ourteams are exclusively dedicated to ESG,

from morning to evening, Monday to Friday
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our approach

What makes our difference

Expertise Guaranteed quality

Eachmissionis carried out by at least Eachdeliverableis verified by a Senior

two experts, including atleast one expert to guarantee quality and
Senior. excellence.

Educational approach 360° Vision

We discuss ESGinanaccessible, We coverallESGissues: carbon
constructive and never guilt-inducing footprint, reporting, labels... for
manner. We don't adopt a "preachy” comprehensive support.

tone.

Pragmatism
Ourrecommendations are concrete,
actionable and adaptedto your
operationalreality.

Knowledge Transfer

Throughout the mission, we build your
skills to gradually make you

autonomouson ESGissues. 3



Our approach

Mission Management

Lead Quality control

+ Definesthe project's main strategic » Verifies thereliability and accuracy of
directions and supervises the team. U analysesanddeliverables.

» Ensuresconsistency and added K . ﬂ » Ensures methodological consistency and
value of deliverables. alignment with ESG standards (CSRD, SBTi,

« Ensures proper project execution S u C C e S S GHG Protocol, etc.).
andisresponsible for ourinternal » Validatesalldocumentsbefore client
processes. presentation.

Of your mission

& B N
Expert SPOC (Single Point Of Contact)

Conducts technicaland operational + Servesasthe single point of contact with the
analyses. client.

+  WorksonESGdatacollection, « Summarizes project progress to the client.
processing andinterpretation. + Communicatesclientrequestsinternally.

«  Writesdeliverables.
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Our team

STEPHANIE FELLEN m ARNAUD DE COSTER m PIERRE LABALUE m
CEO COO Associé

EPA 4
<
) (
VALERIE LIZEN m PAULINERODBERG m VIOLAINELAURENSY m FLORENT CRISPIELS m MAXIME DANDRIFOSSE m
Experte ESG Senior Experte ESG Senior Experte ESG confirmée Expert ESG Expert ESG

JULIENROOSE ﬁi'! PIERRICK GRANDJEAN ﬁfﬂ CLAIRE PESESSE m SOPHIE BARTSCH m
Responsable marketing Expert ESG Experte ESG Experte ESG


https://www.linkedin.com/in/stephaniefellen/
https://www.linkedin.com/in/arnaud-de-coster-309053107/
https://www.linkedin.com/in/pierrelabalue/
https://www.linkedin.com/in/val%C3%A9rie-lizen-41160964/
https://www.linkedin.com/in/pauline-rodberg-565533194/
https://www.linkedin.com/in/violaine-laurensy-224727198/
https://www.linkedin.com/in/florent-crispiels/
https://www.linkedin.com/in/maxime-dandrifosse/
https://www.linkedin.com/in/julienroose/
https://www.linkedin.com/in/pierrick-grandjean-281917261/
https://www.linkedin.com/in/claire-pesesse-9459b7257/
https://www.linkedin.com/in/sophiebartsch8/

Our expertise

7
co2

o
0

GHG inventory

Impact measurementand emissions
reduction planaccording torecognized
standards (GHG Protocol, Bilan Carbone®,
etc.).

i

Workshops

Participatory sessions withyour teams,
facilitated through ourinteractive tool: the
Business Impact Game.

ESG Report

Development of your ESG strategy and
drafting of your ESG report compliant with
GRI, CSRD or other standards, VSME... to
showcase your commitments.

&

Circular economy
Detectionandimplementation of circular
economy levers tailored to your business
activity.

Labels

Comprehensive support for obtaining
certifications: EcoVadis, B Corp, CO2
Performance Ladder, CSC, etc.

g' =]
ala

Smart2Circle Academy

Training programs to strengthenyour skills:
responsible communication, carbon footprint
assessment, ESGreporting, etc.
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We amplify

Business Impact, the podcast that gives you the keys to make your

business more sustainable

Smart2Circleis behind the Business Impact podcast, in which we
interview inspiring personalities who, on their scale, are changing
the world through their business.

+ Guestswho talkabout their daily lives, their vision of the
world, their tools, their keys to making their business more
sustainable.

* Free podcast gratuit available on all plateforms.

S
BUSINESS

IMPACT

o |
‘ .
|

PAR STEPHANIE FELLEN
[ o=
! |
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https://smartlink.ausha.co/business-impact
https://smartlink.ausha.co/business-impact
https://smartlink.ausha.co/business-impact

We are certified

Since 2024

We are very proud to have obtained the B Corp certificationin
2024. This certification is awarded to companies that meet the
highest standards of social and environmental performance,
transparency and accountability. We obtained 90.6 points. We
also obtained the EcoVadis SILVER certification in the same year.

Why is this soimportant to Smart2Circle?

« This certificationreflects our commitment to creating a
positive impact on society and the planet.

« ltunderlines our desire to conduct our activities with integrity
and transparency.

* It pushesusto constantly innovate toimprove our practices
and contribute to a better future.

Certified B

Corporation

-
SILVER | Top 15%

ecovadis '

Sustainability Rating
JUL 2024
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artners

upport your strategy
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https://www.cbc.be/corporate/fr.html?zone=topnav
https://www.tapio.eco/fr/
https://www.hec.uliege.be/cms/c_7098604/fr/hec
https://sk-fr-paola.be/
https://plantc.be/
https://ebluedrive.be/
https://webecode.be/
https://www.broptimize.be/
https://www.revalio.tech/
https://wisenergy.co/
https://www.logisticsinwallonia.be/
https://www.lamea.be/
https://www.nicolaslambert.org/

+100 companies supported
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About the Bilan Carbone® method

The Méthode Bilan Carbone® (BC) is a methodology for quantifying greenhouse gas
(GHG) emissions based onreadily available data to achieve an accurate assessment of
the direct orindirect emissions generated by an organization's activities.

The Bilan Carbone® approachis designed as a qualitative
process: its goalis primarily to help organizations
continuously improve their climate impact, ratherthan merely
reporting theiremissions. It can be appliedto any activity:
industrial or service companies of all sizes, administrations,
local authorities, and territories managed by local authorities.

Bilan Carbone® is:

» Astandard of excellence in greenhouse gas (GHG)
accounting: it comprehensively evaluates all GHG
emissions generated by an organization's or territory's
activities.

+ Anenvironmental managementtool, acting as a guide and
support forenergy-climate transition efforts.

+ Compatible with othermethodologies: ISO14064-1-2-3,
the GHG Protocol, and national regulations. BC® tools
canbeusedinthese approaches, as they meet their
requirements.

The Association pourlaTransition Bas Carbone (ABC) has
overseenthe Bilan Carbone®in France and internationally
since October2011. Gathering actors fromboth private and
public sectors, it develops the Bilan Carbone® and the
Greenhouse Gas Management System (SM-GES®),
emphasizing the managerial and strategic approach. The
ABC andits partners create, update, and disseminate
methodological and operational solutions to reduce GHG
emissions and support the transition to alow-carbon
society. Bilan Carbone® and SM-GES® are registered
trademarks of the ABC. The Bilan Carbone® methodology
was created forthe French Agency for Ecological Transition
(ADEME) by Jean-Marc Jancovici, from the consultancy
Carbone 4.

Bilan Carbone® s not:
+ Goodorbad.

+ Atoolforblame (the company can choose whetherto
communicate about its BC®).It aims to objectively assess

SC

BILAN CARBONZ="

GHG emissions associated with an organization's
activitiesinits current operations, directly orindirectly,
whetherthey occuronits premises, withits suppliers, or
throughits customers, upstream, during, ordownstream
of these activities.

The GHGs considered by the Bilan Carbone® method are
mainly those defined in the Kyoto Protocol: carbon dioxide
(CO2), methane (CH4), nitrous oxide (N20),
hydrofluorocarbons (CnHmFp), perfluorocarbons(CnF2n+2),
and sulfur hexafluoride (SF6). The method also allows for
other GHGs like chlorofluorocarbons (CFCs), stratospheric
watervapor, and nitrogen oxides (NOx).Once the
measurementis done, the organization has the necessary
informationforits environmental/social responsibility
reporting and can build its vision foralow-carbon transition.
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Focus on the emission factors

The Bilan Carbone® method relies on the emission factors fromthe

Base Carbone®, a public database managed and maintained by The emission factors are derived from scientific

ADEME. studies (such as IPCC, universities, etc.) or
produced by Life Cycle Assessment experts; they
are not directly developed by Smart2Circle.

Inthe vast majority of cases, itis not feasible to directly measure the greenhouse gas emissions resulting from a specific activity. While the measurement of
greenhouse gas concentrationsin the airhas become a common scientific practice, direct measurement of emissionsis only possible inrare circumstances.

The only way to estimate these emissions is through calculation, using what is known as "activity data": the number of trucks operating and the distances they
travel, the number of tons of steel purchased, the number of cows grazing, etc. The Bilan Carbone® method was developed specifically to convert this activity
datainto estimated greenhouse gas emissions withinareasonable timeframe.

The figures that allow observable data within the organizationto be converted into greenhouse gas emissions are called "emission factors" (EF). These are
available throughvarious scientific databases and Life Cycle Assessments (LCA) of products, services, or more specific processes.
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The concept of scope

According to the GHG Protocol and the international standard ISO 14064, all these
greenhouse gas emissions are organized into three boundaries (“scopes”) that allow

them to be distinguished.

Scope 1 refersto direct emissions: thatis, the
direct greenhouse gas (GHG) emissions
generated by the organization's activity,
including direct fuel consumption(suchasfor
owned vehicles or building heating), refrigerants,
and any physical orchemical processes emitting
GHGs withinthe premises.

Scope 2 coversindirect emissionsrelatedto
energy consumption, specifically the production
of electricity consumed by the organization,
eventhoughthe emissions were generated at
power plantsratherthan on-site. It alsoincludes
purchased steam, heat, and cooling.

Scope 3 encompasses all otheractivities, both
upstream (such as purchases, business travel)
and downstream (like product distribution).

The Bilan Carbone® methodology treats all GHG
emissions (direct andindirect) equally and
categorizes them based on the organization's
activities (such as energy use, purchasing goods
and services, freight transport, etc.) rather than
dividing them by scopes. The aim of this method
isto consideraswide ascope as possible to
identify the most opportunitiesto reduce the
organization’s carbon footprint. The GHG
Protocoland ISO standards were developed to
provide acommon framework for creating GHG
inventories forreporting purposes.

'al‘l INDIRECT
purcrated
goods and

Scope 2 Scope 1
INDIRECT DIRECT

Scope 3 Scope 3
INDIRECT

Upstream activities Reporting company
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The concept of uncertainty

The Bilan Carbone® is an estimated inventory of greenhouse gas emissions and does
not claimto be precise to the exact gram. In the context of carbon accounting, the total
uncertainty combines the uncertainty related to the collected activity data and the

uncertainty associated with emission factors.

Uncertainty related to activity data:

Each piece of datausedin the Bilan Carbone® has
adegree of uncertaintyreflectingits quality and
reliability. Taking these uncertaintiesinto account
and calculatingtheireffect onthe results helps
organizationsidentify priorities forimproving data
quality. The ultimate goalis to optimize the
reliability of future inventories and better guide
decisions.

We applied the TAPIO levels:

+ 5%fordatafromdirect measurement (invoices
or meters);

» 10% forreliable, non-measured data;

« 20% forrecalculated data (extrapolation);
+ 50% forapproximate data (statistics);

+ 80% fororder-of-magnitude data.
Uncertainty related to emission factors:

The uncertainty of the emission factorindicates
variancein theresult. Forexample, forthe
combustion of one liter of fuel, the uncertaintyis
low (about 5%) evenif not all conditions areideal.
Forroad freight, parameters such as driving style,
weather,topography, fillrate, etc.,increase the
uncertainty of the emission factor (about 50% or
more). Some databases, like the Base Carbone®,
systematically provide the uncertainty of
emission factors; otherwise, we estimate it

ourselves.

The uncertainty associated with an emission
family reflects the uncertainty of both the data
and the emission factors. The details of the
uncertainties are includedin each Bilan Carbone®
Excel sheet. Uncertainties do not alter the ranking
of categoriesinterms of greenhouse gas
emissions.
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The concept of double counting

ltis legitimate to wonder whether there is double counting in carbon

accounting since the entire value chainis taken into account, including

greenhouse gas emissions generated by the production of
purchases, visitor travel, etc.

The reliability of Scope 3 data(whichmust be includedin a Bilan Carbone®)
and double-counting are issues that are oftenraised by organisations when
they set about compiling aninventory of their GHG emissions. Intheory, if all
companies measured their Scope 1and 2 emissions, Scope 3 emissions
would already be covered. Inreality, we are stillalong way off. Forexample, a
recent study shows that - evenamong the 55 largest Belgian companies -
the practiceis not yet widespread (or very recent): three out of tenlarge
Belgiancompanies neglect theircarbon footprint.

The aim of assessing GHG emissions across the entire value chainis to obtain
anoverview of the indirect emissions linked to the organisation, so thatit can
play a partinreducing them. Similarly, the main aim of a Bilan Carbone® s to
have the widest possible scope of measurement so as to have the widest
possible range of improvement actions: itis not a question of not counting
emissions that could potentially be counted elsewhere. Forexample, for
freight, the carbonweight of transport will be takeninto account by the
manufacturer, the carrierand the customerin theirrespective Bilan

Itis essential to take into account an organisation's
Scope 3when developing a climate strategy.

Carbone®. Allthree organisations have arole to play inreducing the carbon
impact of freight, each at theirownlevel.

With alimited window of time (10 years) in which to combat climate change, it
isimperative that each organisation takes part in driving change, and not just
withinthe scope of its direct activities. Taking action on Scope 3 emissionsis
now one of the transparency requirements for reporting frameworks (such as
the CDP), whichiswhy Scope 3isincluded as a criterion for setting SBTs
(Science Based Targets). Furthermore, the more organisations take into
account their Scope 3 emissions, the more resilient they will be to climate
and economic risks.
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Carbon neutrality and contribution

Claims of “carbon neutrality” are based on a three-step process: Measure, Reduce, Offset.

Within this framework, carbon neutrality can still be achieved each year, by immediately
“cancelling” (or offsetting) emissions through the purchase of “carbon credits”.

Thisreasoning suffers from a number of
theoretical and practicallimitations. The scope of
emissions takeninto account may overlook the
most significant emissions on whichthe
company's activity depends. The ambitious
reduction targets arerarely compatible with the
5% to 7% annualreductionin global emissions
required to comply with the Paris Agreement. The
very idea of ‘offsetting’is based on principles that
are physically debatable (postulate of
equivalence betweenareductionat sourceanda
purchase of carbon credit, betweenan
immediate and certain emission and a presumed
and - insome cases - future
avoidance/absorption, etc.). The fact of being
able to offsetinduces a psychological bias on the
part of credit buyers (belief in the possibility of
cancellingthe climate problem at little cost, etc.).
Finally, the same label, ‘carbon neutral’,
designates private initiatives with very different
ambitions, resultingin a counter-productive

race tothe bottom.

More generally, seeking to define carbon
neutrality as a static, individual state at the level of
an organisation has otherlimitations, in particular:
the possibility of achieving ‘zero net emissions’
eachyearrendersinvisible the evolution of
actual greenhouse gas emissions over time,
which does not encourage the organisationto
implement effective actions toreduce emissions
atsource. Since anthropogenic emissions far
exceedthe amount of ‘offsetting’ availableinthe
world, this concept cannot be universalised and
therefore cannot be considered aviable solution
onalargescale.

The only carbon neutrality thatis scientifically
rigorousis carbon neutrality on a planetary scale
(and possibly on a continental or national scale).
Thisis defined by the balance between
anthropogenic greenhouse gas emissions (of

human origin) and anthropogenic greenhouse gas
absorptions, which stabilises the concentration
of greenhouse gasesinthe atmosphere (= the
concentrationof CO2, and other GHGs, no longer
increases). Any other ‘carbon neutrality’ (at the
level of an organisation, a product or service, etc.)
is greenwashing. Legislationisincreasingly
cracking down on this type of claim.

Inshort, the conceptis not fruitful. The idea of
‘corporate neutrality’ achievable through
offsettingis not capable of triggeringconcrete
actioncommensurate withthe challenge. Inline
withthe effort to align corporate action with the
imperatives of climate science initiated at COP21,
thereis anurgentneed to transform this concept,
andto offer organisations aframework foraction
on carbon neutrality thatis equal to the planetary
challenge: the carbon contribution.
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Carbon neutrality and contribution

Contributing to global carbon neutrality (formerly voluntary carbon
offsetting) allows us to have a positive impact on the environment, the
most vulnerable communities and carbon neutrality outside the scope of
our business, by participating in the development of projects that
reduce or sequester greenhouse gas emissions around the world.

Don'tuse the term carbon offset, use the term
carbon contribution.

to cancel the first category (induced emissions)
onthe pretext thataneffort has beenmadeon
the othertwo. Itis healthierto consider that these
three areas are separate, non-fungible and need
to be managed ambitiously overtime.
Communicating about ‘a contribution to territorial
or global neutrality’ ratherthan ‘one's own
neutrality’ has several advantages:

otherwords, itis a question of settingin stone
that acompany's emissions do not disappear
from the atmosphere on the pretext that they
contribute to reducing the emissions of others
orincreasing carbon sinks.

Operating principle

Each organisation should have three accounts to
monitorin parallel:

1) Its GHG emissions throughout the value chain,
whichit must manage andreduce to levels
compatible withthe 1.5°C/2°C emissions
trajectories;

+ More positive: offsetting cancels out bad
actions, contributing enhances the value of
goodones.

2) Itscontributionstoreducingthe emissions of * Morecollective:because the challenge of

other players, in particularthrough the
purchase of carbon credits from reduction
projects;

3) ltscontributionstothe development of
global carbon sinks, in particular throughthe
purchase of carbon credits from
sequestration projects.

Unlike ‘offsetting’, it is notimmediately possible

global neutrality, the scale of whichwe have yet
to grasp, canonly be met by a collective and
equitable contribution, whichitisimportant to
quantify according to the contributions and
efforts of eachindividual.

More precise: acompany's emissions are
accountedfor separately from the other
positive contributionsit can make (helping
otherstoreduce orincrease carbon sinks). In

+ Fairer: buyingacarbon creditis first and

foremost supporting a project. A contribution
similarto an act of climate philanthropy, which,
like sponsorship, should take nointerestinthe
price of carbon (exceptinsofarasits means
allow) and be more interestedinthe
transparency of the use of funds and the
justification of intermediaries' margins.
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Carbon nheutrality and contribution

This voluntary contribution is not regulated by a central authority, so it
is very important to use serious companies to guarantee the positive Use quality labels if you want to contribute to global
impact of the project. In 2019, ADEME published a guide to best carbon neutrality.

practice involuntary carbon offsetting.

The most recognised labels High-quality initiatives in Belgium

Y
Gold Standard PLANT N &2 :
Cli Sect & Sustai; : Jopmer LE BON PLAN POUR LE CLIMAT > TfeeS :-z(‘armmg_forcﬁma\fe._

FORFYtuUre
g Verified Carbon
S d d Planting projectsin Projects to adapt Belgian SUIOIOQFT for more
tandar collaborationwith the forests to climate changein responsible farmingin
farming community and collaborationwith the Royal Belgium(contributionto the
planting projects in Belgium Forestry Society of Belgium. agro-ecological transition)
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https://www.goldstandard.org/
https://verra.org/project/
https://plantc.be/
https://www.treesforfuture.be/
https://plantc.be/
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